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Theore3cal	framework	

•  Embodied	workers	(Wolkowitz	2006)	
	
• Body	Capital	Theory	and	«body	capital»	of	Pierre	Bourdieu	(1979)	in	
„Dis$nc$on:	A	Social	Cri$que	of	the	Judgement	of	Taste”		

	
•  EroZc	Capital:	i)	beauty;	ii)	sexual	a\racZveness;	iii)	eroZc	capital;	iv)	
lieveliness;	v)	social	presentaZon;	vi)	sexuality	(Hakim	2010)	

	



 
“Body,	Appearance	and	Social	Presenta3on”	(S.	Greco)	

	

1.	Physical	body	
and	

aLrac3veness	

2.	Body	Language	 3.	Social	
Presenta3on	

Agents	of	socializaZon	
Family,	School,	Media	

Social	and	cultural	context	



Research	ques3ons	

• Does	body,	appearance	and	social	presentaZon	in	these	3	sectors	
(higher	educaZon,	social	services,	markeZng)	have	a	posiZve	or	a	
negaZve	impact	on	workers’	career	trajectories?	

• What	is	the	impact	in	entering	the	labour	market?	

• What	is	the	impact	during	the	working	life?	



	
	
• Methodology:	Narra3ve	in-depth	interviews	
	
•  Selec3on	criteria	for	choosing	our	informants	
	
•  Employment	sector:	Higher	educaZon,	social	services,	markeZng/
adverZsing	
• Gender:	Men	(50%)	and	Women	(50%)	
• Genera3ons:	age	group	18-34,	35-54;	55-65	
• Visibal	difference:	in	terms	of	disabiliZes,	weight,	height	etc.	

Analysis:	with	MaxQDA	

	



Distribu)on of the 319 narra)ve interviews by sector


137	

71	

111	

Higher	EducaZon:	Ecuador,	Greece,	Hungary,	Italy,	Lithuania,	Malta,	Sweden	

Social	services:	Germany,	Italy	

MarkeZng/AdverZsing:	Italy,	Hungary,	Israel	



Distribu3on	of	the	319	narra3ve	interviews	by	sector	and	by	country	
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Preliminary	results	

•  I.	For	each	profession	in	each	sector,	which	we	have	analyzed,		–	i.e.	
higher	educa3on,	social	services	and	marke3ng/adver3sing	-		there	
is	a	different	implicit	“body,	appearance	and	social	presenta3on	
model”,	which	is	appropriate	for	each	specific	profession.		



Higher	Educa3on	
 

“Cogito ergo sum, or the 
unfashionable (male) not 

embodied philosopher 
model” 

 





Social	service	
	

„The	caring	and	
loving	peer	model”




Marke3ng:  
„The	back	stage	model:		crea3ve	and	informal”	



Marke3ng:	 
„The	front	stage	model:	seduc3ve	and	fashion	chic”	



•  II:	The	conformity	to	the	model	can	support	the	workers’	career	of	
in	specific	moments	(entrance	or	promo3on)	but		the	non-
conformity	to	the	proposed	model	by	the	workers	can	lead	to	
different	kinds	of	discomfort	and	discrimina3on:	from	very	light	
sanc3ons	to	stronger	discrimina3on	in	the	workplace.		



•  III.	Double	standard	in	„body,	appearance	and	social	presenta3on“	
for	women	and	men	(similar	findings,	Rhode	2010).	



Informant from Hungary


• Why	do	they	accept	me	with	this	appearance?	Because	their	first	impression	is	
something	very	negaZve	and	when	you	discomfirm	that	then	it	becomes	more	
posiZve	than	it	would	have	been	if	the	first	very	negaZve	impression	is	not	there.	
My	behaviour	does	not	confirm	the	„pussy	cat	style”	so	there	is	a	huge	
dissonance	between	my	outlook	and	my	competence.	I	also	know	that	due	to	the	
way	I	look	like	and	dress	I	have	to	work	five	Zmes	more	than	others	in	this	
academic	context	and	prove	my	competence.		During	my	university	years	I	
always	prepared	to	exams	with	the	awareness	that	I	will	get	the	most	difficult	
quesZon	just	to	manage	to	fail	me	quickly.	So	I	had	to	prepare	five	Zmes	more.	
But	I	did	not	mind,	I	told	myself	that	OK	I	will	prepare	five	Zmes	more.	I	also	love	
to	provoke,	I	am	a	provokateur,	so	I	loved	it.	(50	years-old	female	associate	
professor,	major	university	in	Budapest,	looks	like	a	Playboy	Magazine	front	
page….very	provocaZve,	sexy	body	and	dressing)	
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•  IV:	There	is	strong	evidence	for	differences	with	the	concern	and	
awareness	of	“body,	and	appearance	and	social	presenta3on”	by	
genera3ons	

• Younger	genera3on	are	more	sensi3ve	than	older	workers	«body	
and	social	presenta3on»	due	to	a	stronger	influence	coming	from	
family	members,	social	media	and	media	exposure.	



Thank	you	very	much	for	your	aLen3on!	
E-mail:	silvana.greco@fu-berlin.de	

	


